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A chip on its shoulder

The video compressor developed by elnfochips is like the
heart of the digital media industry

t i3 the way of the fulure, and eln-

fochips v all ot to cash in on it. A
$27 million, Ahmedabad-based com-
pany, clnfochips is a design and ser-
vices company in the feld of
transcoding for digital video commu-
nkcation. Transcoding ks the process of
decoding and recoding digital content
{romm one format 1o anolher and s an
integral pant of the Intemnet and
mabile video markets. Transooders
play a key role in helping different
platforms share products

For contlent o each Conwmers
acroas all devices amd networks, oon-
tent providers must address the chal-
ke of transcoding content into the
appropriate audio and video codecs,
file fopmals, s]reen resalutions, and
it rates. This process = made
extremely complex by the lack of uni-
verally accepled standards and the
vast anray of device capabilities and
network capacities, capocially in the
mibile Video scgmenit

elnfochipn, which provides the
design ol the transcodder 102 US-hased
Fortume SO0 sk, b5 currently in an
slvanced stage of negotiation with
thiree o hier communication tedhnol-
Oy OO R W0 develop Customikied
trarscodder for them, “We are not a
product development company, ™ sy
sdirav Ahah, directon (marketingh, ¢ln-
fochips, “We are a design and services
company whikh develops chip deslgna
oy et the hardware and software
([ Tanta Tl WL ul-:ll:llnrun.'

Shah sl there were theee products
dovelopment companies based in the
LisA - Modiabxcel, RipCode and Digi-
tal Hapdals - that provvicle Tramscodens (o
leading telecomimunications  and
mcdia contend broadoanting extablish-
mpenits. clnfochips has provided the
(TET R R 11-,1||{|!| Pov i off 1hesd thiiee
companies, bt Shah declined o
e thee finm

Video chip designens face a chal-
lenyging taak in video transcoding duee
ton the hikgh computation complexity,
bandwidih requitements, the plethora

of video standards, and increasing
consumer demand. “This challenge
has made them look for ways to effec-
tively transcode this deluge of video
content,” savs Pratul Shrodll, president
and Ceo, elnfochips,

*Transcoding is a life-or-death
issue facing manufacturers and ser-
vice providers as they try to realise the
explosive growth in video entertain-

sirofT: aligibal advurnidage

ment,” says Gene Frantz, pringipal
fellow of Texas Instruments, with
which clnfochipss has a product-
development tic-up. *Transooding
amang multiple formats will be
mandatory for all future video prod-

s bo b sasccessiul L™

Growth arcas

Sheodl  claims  the  elnfochipa
tranacoder can compeeid a large num-
ber of files in different formats -
whether recodded  fioin mobile
prhomes, camoorders of varkows quali-
ties or other sources = and allow any
Web portal to upload any amount of
wvideo file for wie while maintaining
speed and quality.

Sheofl says the video tramcoding
business s expecied 0 generate as
much a3 2530 per cont of The revenue
of elnfochips over the next three
vears, He pointed oul that the com-
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bined v and switched digital video
market, or which tranicoding s
csential, was expected to reach 59.8
billion woerldwide by 201 1. The num-
ber of 1PTy subscribers is expecied o
touch 100 million globally over the
next three years.,

He added that in 2007, the reghonal
breakdown for worldwide 71y equip-
ment revenue was 40 per cent from
Morth America, 30 per cent fof Europe,
Middle Exst and Asia, and 28 per oent
for Asla Pacific. Shroff said there were
2.7 million mobile Tv viewers world-
wide at the end of 2007 and the num-
ber was expected to almont double 1o
56.9 million at the end of 2008, driven
by growth in Japan

Another growth area has
been the high-speed Internet
of brosdband connectivity
With the numibser of beoad-
band householids reaching &0
millkon in the US and nearly
300 million worldwide in
2007, cormumen have begun
:-Hil:l:llln.;g Over 10 the mode
interactive medium of Inber-
nect [rom bedevinion.,

This is getting reflected in
the growth of online video
viewing. Accosding to am
pewearch, mooe than 1 Billion
wiers will view video online
vy 200 3. At presenit, on a by
ical dqﬂlr, over 1O mnallson
videds streams are watched on
Yo Tubwr,

The number of Web sites offening
video content b also indreaing. with
video often embedded into blogs and
sofial networking Web sites  like
MySpace and Ovkout. Maoreover, major
madia companies ane priooitising deg
tal distribution as a means o baild
decper relationships with consumens
by distributing enline contend

“Third - generalion (3 modbile
communication systems will provide
mare advanced types of interactive
and distnbulion servioes, and video is
one of the most prominent applica-
tions for multimedia communica-
tions,” points oul Shroll. Obviously,
there Is exuberanoe among bop
einfochips  execulives  with  the
digital media busines  growing
exponcntially,
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